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She's helping you with the laundry... 





SAS SERVES YOU—AND THE COMMUNITY, TOO! 


Company Name 


“Gas Serves You and the 
Community, Too!” 

Under that theme, a new community re- 
lations advertising mat service is being pro- 
duced for member companies of American 
Gas Association. A major activity of the 
1955 AGA public information program, 
the ad series is designed to dramatize the 
local gas company as an important com- 
munity citizen. 

Six introductory ads, for monthly re- 
lease from July 15 through December 15, 
are contained in a brochure just mailed to 
400 gas companies. 

The ads seek to interpret the local gas 
company as a growth-producing, tax-pay- 
ing citizen of the community; as the com- 
munity’s supplier of a low-cost but pre- 
mium fuel and as a dynamic part of the 
American free enterprise system. 

Copy and art of the first 6 ads show how 
the typical American gas company, in ful- 
filling its community responsibilities and 
ypportunities for service, builds up its local 
area. 

Each ad is built around the job of a typi- 
al gas company employee. Copy stresses 
he interdependence of company and com- 
nunity and underlines the heavy stake that 
ach has in the prosperity of the other. 
strong emphasis is also placed on the con- 
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erchandising 


This man has many bosses... 


man works for only one company ~ your gas company But hs 





GAS: serves vou-ano THe Community, Too! GAS senves vou-ano tHe community, roo! 


Company Name Company Name 


tributions the privately-owned and locally- 
managed gas company makes to community 
stability and growth through taxes, pay- 
rolls and by supplying a premium multi- 
purpose fuel. 

“She’s Helping You With the Laundry” 
—the first ad shows a gas company typist 
helping to bring new efficiency and free- 
dom to the community’s homes. 

“This Gal Has Connections”—ad No. 2 
dramatizes the gas company switchboard 
operator as a focal point for the story of 
24-hour year-around service. 

“This Man Has Many Bosses”—No. 3 
explains how the public is the “boss” of the 
local gas company, as the customer and as 
direct-indirect investors in gas company 
securities. 

“R, for Community Growth .. . Vita- 
mins G-A-S”—here, in ad No. 4, the em- 
phasis is on the flexibility, controllability a Sioa 
and economy that make gas the ideal sre step fame peu jot pereen eed te oa 
domestic, commercial and industrial fuel. el CATAL Cue = Swede 

“Say Mister—Can You Fix This?”— 
that question, in No. 5, uses the service 
man to illustrate the gas company’s neigh- Company Name 
borly relations with its customers. 

“This Man Means More Business”—sev- 
eral important ways are noted in which 
the gas company helps its community ex- 
pand by providing dependable gas service 


WY R, for community giowth... 
VITAMINS G-A-S 
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CSAS SERVES YOU—AND THE COMMUNITY, TOO! 

















for business, 
No. 6. 

Copy themes and art treatments incor- 
porate the suggestions and comments of the 
19-man AGA public information projects 
committee. Chairman of the committee is 
Harold E. Eckes, director, public relations 
and marketing research, The East Ohio 
Gas Co. 

Each ad features jobs and functions com- 
mon to all gas companies and copy treat- 
ment is designed for adaptation to local 
situations and individual company policies. 
The series was prepared for AGA by Bozell 
& Jacobs, Inc., New York. 

Two sizes of mats, 4-column by 12” 
and 3-column by 10” will be made avail- 
able to member companies at mat and re- 
print costs only. Suggested uses include 
daily and weekly newspapers and gas cem- 
pany publications. 

Later ads in the series will incorporate 
the gas industry’s appliance testing and ap- 
proval program, and other activities. 


industry and home. That’s 

































Say, mister-can YOU fix this?... 


Of course he can! And he does. He's Mr. Fixit to ws, too. For he's your 
#85 company's fnendly service man 
He's on hand 24 hours a day to answer your calls for service (inchuding 
first aid for dothes and fire wagons and things important to young Amenca) 
His job is only part of the neighborly service of your gas company Our 
whole team — types, clerks, meter readers, service men, dispatchers and 
engineers, to name a few — plays an intimate part im your daily life m many 
ways, at home and in busuness 
Service is what we sell Good. dependable gas service that does so many 
things so well in homes, business and industry Gas is the best bargain in 
the average family's daily budget. To keep it that way is the pledge your 
(\ privately-owned, tax-paying gas company makes to you 
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CSAS SERVES YOU—AND THE COMMUNITY, TOO! 
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Construction and History of Old Gas Tunnel Recounted in N.Y. 
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The trials and eventual success of thé 
Astoria-Bronx tunnel beneath Hell Gate, 
considered by Consolidated Edison engi- 
neers to be their outstanding construction 
achievement of the past half-century, were 
reviewed at the 50th anniversary meeting 
of the Society of Gas Engineering of New 
York City. 

The meeting was the 323rd in the So- 
ciety’s history. It was attended by about 
175 members of Con Ed’s professional per- 
sonnel. George Bixby and Frank Ceccarelli 
of the Society presented an illustrated his- 
tory of the tunnel construction, which 
spanned the years 1910 to 1915, for the 
benefit of the company’s current generation 
of engineers. 

William Cullen Morris, who actively di- 
rected the tunnel construction, was guest 
of honor. Mr. Morris became a vice presi- 
dent of Consolidated Edison and retired 
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in 1942 after 46 years of active service. 

Nearly a mile long, the Astoria-Bronx 
tunnel serves today as one of Metropolitan 
New York’s most vital submarine facilities 
and yet remains the least known. 

The tunnel was designed originally to 
carry out gas mains from Long Island to 
the mainland. At that time, Consolidated 
Gas Co., predecessor of Con Edison, was 
planning to build an enormous gas manu- 
facturing plant at Astoria to supply not 
only the city but also towns in the Hudson 
River Valley as far north as Albany. The 
tunnel not only still carries 2 gas mains, 
6’ in diameter, but also electric, steam and 
telephone lines, with plenty of room to ac- 
commodate a handcar railway. 

The Atsoria-Bronx tunnel is 277’ be- 
low street level and is believed to provide 
the deepest spot where man can go in the 
New York area. The 100-foot depth of 


water at Hell Gate ruled out the use of 
compressed air during construction. The 
workmen, all regular gas company con- 
struction crews, could not have stood the 
110-lb pressure which would have been 
required. 

The saga of the tunnel stressed not its 
success but its greatest construction crisis, 
the complete flooding of the bore because 
of rotten rock. By the use of enormous 
quantities of grout, the leaks were event- 
ually controlled and the tunnel was suc- 
cessfully lined with concrete. 

The Gas Engineering Society was organ- 
ized in 1903 when Manhattan, the Bronx 
and parts of Queens were served by more 
than a dozen individual companies affiliated 
with Consolidated Gas. The founders of 
the Society were operating and engineering 
personnel of the companies who sought to 
swap ideas to mutual advantage. 


AMERICAN GAS JOURNAL, July 1955 

































Gas Appliance 





Industry 


Mrs. America Hits the Road for Gas 


Guest of honor at Whirlpool Corporation management club's ladies’ night, June 11, St. 
Joseph, Mich., Mrs. America 1956 was presented with Whirlpool crest by Louis Snyder 
(left), assistant sales manager, and Richard Sierk, dryer promotion representative. Speak- 
ing at the annual dinner-dance, Mrs. Deitemeyer emphasized importance of good home 
management to this industrial management group. 


Servel Reports Reductions in 
Loss and in Debt 


Sales of Servel, Inc., for the 6-month 
period ended April 30, were down from 
1954 figures, but the company’s expenses 
were also reduced, resulting in a smaller 
net loss than last year. 

Sales of air conditioning, refrigeration 
and aircraft equipment for the first half of 
the current fiscal year totaled $24,265,397. 
That was less than half of the $56,829,531 
sales total for the same period last year. 

The company’s net loss at the halfway 
mark this year was $1,914,337, a decrease 
of $788,308 from last year’s six-month loss 
of $2,702,645. 

In a report to directors on the first 6 
months, Louis Ruthenburg, chairman, and 
Duncan C. Menzies, president, said that the 
decline in civilian product sales volume was 
due principally to a heavy carryover of 
room air conditioners by distributors and 
dealers, and in part to lower prices on re- 
frigerators and other appliances. 

Reduced dollar sales of defense products 
\ere attributed to cutbacks in the govern- 
nent’s aircraft program and to reductions 
ii defense product prices resulting from 
liuproved manufacturing efficiency. 

The report also showed that, as of April 
3), Servel’s borrowings were $6,640,000 
\ wer than they had been on April 30, 1954, 

d that the company’s accounts payable 
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were $7,000,000 less than they had been a 
year before. 

Total inventories, both civilian and de- 
fense, were reduced by $4,300,000 during 
the 6-month period, and further reductions 
are planned during the remainder of the 
fiscal year. 

Servel’s sales for the third quarter are 
expected to reflect a substantial increase. 


Ruud Selected for Model Home 


A Ruud automatic 2-temperature water 
heater with solid aluminum tank was se- 
lected for the 1955 Cleveland Press Home 
of Safety. 

The aluminum alloy tank, developed 
jointly by Ruud and Aluminum Company 
of America, is the first of its kind. The 
tank is corrosion-resistant and will not pro- 
duce rusty water. 

The Ruud water heater was selected by 
Cleveland Press, sponsor of the home proj- 
ect. Other gas equipment in the home, open 
for public inspection, includes a furnace 
and clothes dryer. ’ 


Fred A. Kaiser Resigns from Welbilt 


Fred A. Kaiser has announced his resig- 
nation as general manager of the Detroit 
division, Welbilt Corp. He was president, 
Detroit-Michigan Stove Co., before its 
merger with Welbilt. His plans have not 
been announced. 


New Sales Approach Sells 21 Units 


A new approach to door-to-door selling 
has been taken by a Buffalo, N. Y., Norge 
appliance dealer. C. Callahan, who aban- 
doned traditional cold canvassing, reported 
he sold 21 appliances in 2 days of a new 
invitational-visit plan. 

Mr. Callahan inserts ads in local papers, 
asking women to request a visit by one of 
his salesman. On invitation, the salesman 
comes to the home with a trailer contain- 
ing appliance models. 

“Since we talk only to those interested 
in appliances, we can afford to offer free 
installation, delivery and gift bonuses,” he 
said. 


Servel Names 3 New Distributors 


New appliance distributors have been 
appointed at Atlanta, Buffalo and Denver 
by Servel, Inc. 

Edwards-Harris Co., Atlanta, will serve 
Georgia and Russell county, Ala. The new 
distributor at Buffalo is Joseph Strauss Co., 
Inc., covering 6 western New York coun- 
ties. Western Appliance Corp., Denver, 
will cover all Colorado. 


GAMA Announces Two New Members 

Two new companies have joined Gas 
Appliance Manufacturers Associaton: Con- 
figured Tube Products Co., Bellwood, III., 
manufacturer of steel tubing and gas burn- 
ers for ranges and other gas appliances, 
and Gordon & Piatt, Inc., Winfield, Kans., 
maker of conversion burners, domestic 
and commercial atmospheric and power 
burners. 


Testut Is New Servel Division VP 

Establishment of a separate home appli- 
ance sales division by Servel, Inc., with 
Richard S. Testut as vice president and 
general manager, has been announced. 

Mr. Testut joined the company earlier 
this year as assistant to the president and 
director of business planning. In April he 
was designated acting sales coordinator. 

The new move is aimed at strengthening 
the Servel distributor-dealer organization, 
and at improving the company’s relations 
with gas utilities it was reported. Greater 
emphasis will be given to all phases of 
Servel’s sales program, including advertis- 
ing, sales promotion, sales training and 
sales service. Mr. Testut’s appointment 
marks the start of stepped-up activity in 
appliance selling by the company, its asso- 
ciated distributors and dealers, and coop- 
erating gas utility companies. 


American-Standard Exhibit Uses TV 


American Radiator & Standard Sanitary 
Corp. used closed-circuit television to dem- 
onstrate new products at the Plumbing and 
Heating Exposition in Chicago, last month. 
Visitors at the American-Standard display 
saw telecasts featuring demonstrations of 
the firm’s products. 

The company presented 6 shows a day 
during the 4-day convention. Profession- 
ally acted, produced and directed shows 
were telecast and picked up by 7 TV sets 
throughout the display area. 
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F.$. Cornell Sees Big Jump in 
Water Heater Sales as Attainable 


If the gas appliance manufacturers of the 
nation plan properly to serve the mush- 
rooming market, there is no reason why 
average annual 
sales of domestic 
gas water heaters 
should not reach 
nearly 3,700,000 
units by 1970, F. 
S. Cornell, vice 
president and gen- 
eral manager, A. 
O. Smith Corp., 
stated to a gas in- 





dustry executive 
group late last 
F. S. Cornell a 


Mr. Cornell pointed out that automatic 
gas water heaters took nearly 18 years to 
achieve acceptance, attained annual vol- 
ume of an average 426,000 between 1936- 
1940. Then pent-up demand burst in the 
1946-1950 period when annual volume 
jumped to 1,689,000. 

Outlining the factors behind his expecta- 
tions of a 1970 sales goal, Mr. Cornell told 
the gas executives that “Since 1950 we 
have averages over 2-million units per year. 
We see increasing demands—not any letup 
—if we do our planning properly. 

“Predicated upon factors of population, 
household formations and the annual birth 
of more than 4-million babies in this coun- 
try, all yelling for hot water,” he continued, 
“we can confidently see ahead for 1970 an 
average annual volume of a least 3,682,000 


units—more than double the 1946-1950 
rate. 
“By 1970, there should be 28,900,000 


water heaters in use in households, and the 
replacement factor alone, predicted on 
quality water heaters lasting 10 yeaers, 
should account for 2,890,000 units. This is 
about 606,000 more units a year than we 
now sell as an industry for both new and 
replacement uses.” 

A three-pronged program of upgrading 
the industry—tresting essentially in the hands 
of gas executives—must be carried out if 
these handsome goals are to be achieved, 
Mr. Cornell advised. 

These are improving product constantly; 
selling value of product and service; ex- 
panding service to maximum number of 
customers. 

Product is being improved steadily, the 
speaker said. Greater deliverability of hot 
water is being provided, in line with in- 
creasing hot water needs and the many new 
water-using appliances. More attention is 
being devoted to uniformly maintained tem- 
peratures and to safety. 

“Eventually temperature and pressure 
control should be an integral part of the 
water heater—not a disconnected acces- 
sory,” Mr. Cornell stated. 

He termed “ridiculous” the short-sighted 
practice of many large manufacturers, utili- 
ties and distributors of selling only on price. 

“Each manufacturer,” he added, “is the 
best judge of the worth of his own product. 
And when the water heater business reaches 
its crest, the relatively few manufacturers 
who survive will be determined by those 
who sell on value received, not initial price. 
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“Poor quality lives to haunt you long 
after the low price is forgotten.” 

Mr. Cornell, in his third admonition, 
urged the gas executives to combine their 
efforts to bring natural gas service to the 
maximum number of users as quickly as 
possible. He said that only by extending 
service to the greatest number can the re- 
quired market coverage be obtained by ap- 
pliance people. 


Whirlpool Awards Scholarships 


The Whirlpool Foundation has awarded 
4-year college scholarships, valued at ap- 
proximately $5,000 each, to two Benton 
Harbor, Mich., high school seniors. The 
scholarships, awarded annually by Whirl- 
pool, provide board, room and tuition at 
any accredited college or university selected 
by the recipients. A similar award is made 
at the company’s Clyde, O., division. 


Ruud Completing Move to Michigan 


Transfer from Pittsburgh to Kalamazoo, 
Mich., of all departments forming the 
general offices of Ruud Mfg. Co. will be 
completed by July 1. During the last 6 
months the company has gradually moved 
headquarters personnel to its new office 
building adjoining the water heater manu- 
facturing plant in Michigan. Remaining at 
the former Pittsburgh company headquar- 
ters will be a district sales office and ware- 
house. 


Chart Shows 1955 Gas Range Features 


The American Gas Association has re- 
leased the 1955 edition of its “Special Fea- 
tures of Current Gas Ranges,” a compact 
chart of recent gas range developments cur- 
rently being produced by 40 manufacturers. 

The chart groups the ranges’ special fea- 
tures in eight categories: Type, size, color 
other than white, top section, broiler sec- 
tion, oven section, recessed range sections, 
and additional features. A simple code in- 
dicates special features pertaining to each 
brand name. The 1955 report includes a 
color supplement chart listing additional 
available colors and finishes of gas ranges 
and recessed range sections. 

Names and addresses of manufacturers 
listed in this chart are as follows: 

Copies of the chart can be obtained from 
the American Gas Association, 420 Lexing- 
ton Avenue, New York 17, N. Y. at the 
following prices: 

One to 9 copies, ten cents; 10 to 99 
copies, eight cents; and 100 or more copies, 
six cents. 


MEN at Work 





BRIAN E. BRENNAN has been appointed 
manager, manufacturing, home appliance 
division, Servel, Inc. 

EMMETT GEIBEL is now chief engineer, 
Effingham, Ill., plant, Norge division, 
Borg-Warner Corp. 

DONALD R. NEFTZER has been promoted to 
manager, Rocky Mountain sales division, 
Magic Chef, Inc. 

W. F. RosINson is southwest manager, 
RCA _ Estate Appliance department, 
Radio Corporation of America. 

J. K. RUSSELL is new manager, southeast- 
ern division, RCA Estate. 
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90 Years Ago—July 1865 


American Meter Company 
Worthington, Henry R. 


50 Years Ago—July 1905 


American Meter Company 

Bristol Co., The 

Connelly Iron Sponge and Governor Co. 
Cruse-Kemper Company 

De Laval Steam Turbine Company 
Detroit Stove Works 

Dresser, S. R. 

Gas Machinery Co., The 
Johnson-Reynolds Co. 

Metric Metal Company 

Mueller Mfg. Co., H. 

Roots Co., P. H. & F. M. 

Safety Gas Main Stopper Co. 

Stacey Manufacturing Company, The 
United Gas Improvement Company, The 


25 Years Ago—July 1930 


American Meter Co. 

Bristol Company 

Cast Iron Pipe Research Association 
Chaplin-Fulton Mfg. Co. 

Cleveland Trencher Co. 

Connelly Iron Sponge & Governor Co. 
Connersville Blower Co. 
Cruse-Kemper Co. 

Dresser Mfg. Co., S. R. 

Electrolux Refrigerator Sales, Inc. 
Gas Machinery Co. 

Gas Purifying Materials Co. 
Koppers Construction Co. 

Mueller Company 

Republic Steel Corpn. 

Reynolds Gas Regulator Co. 
Robertshaw Thermostat Co. 

Roots Co., P. H. & F. M. 

Roper Corpn, Geo. D. 


-Safety Gas Main Stopper Co. 


Sprague Meter Co. 

Stacey Bros. Gas Construction Co. 
Stacey Manufacturing Co. 

Union Carbide & Carbon Corp. 
United Engineers & Constructors, Inc. 
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| MAKES THE BEST Gas 
HEATING APPLIANCES 
Theres NO DOUBT about ct! IN THE WORLD 
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@ Heavenly Comfort 
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© Thriftamatic Burner | 
e@ Easy to Install 


© Low Initial Cost 





© Operating Economy 
e Depend on EMPIRE! 


88% OPEN REGISTERS — MORE AIR TRAVEL— MORE HEAT! 
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NO DANGER OF FIRE! 
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The CHOOSE PORCELAIN 
ENAMELED OR 
STANDARD STEEL 
HEAT EXCHANGER 

















MORE HEAT,, 
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\ \J SAFE FROM DAMAGE! 
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* LONG LIFE... NO BURN-OUT 
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NO BOOM! Pe ABM CONTINUED USE 
NO BANG! 
RUST-RESISTANT! THRIFTMATIC 
NO FUMES BURNER IS 
HEALTHFUL SILENT AS A 
HEAT! KITTEN! 


4 Great Name in Gas Appliances 


STOVE COMPANY 


BELLEVILLE, ILLINOIS 
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Furnaces—Columbia Burner 


Three new gas fired furnaces known as 
the CGA series, highboy, lowboy, and 
counterflow have been introduced. The 
highboy and lowboy are available in 5 
sizes, 70,000, 100,000, 135,000, 165,000 
and 200,000 Btu inputs. The counterflow is 
available in 3 sizes, 70,000, 105,000 and 
135,000 Btu inputs. 

Each unit has a sectional, welded tu- 
bular, ribbed constructed, heat exchanger, 
for efficient heat transfer. The heat ex- 
changer has a 10 year warranty. All units 
feature front position built-in draft divert- 
ers, and long life slotted cast iron burners. 
The blower, for winter comfort and sum- 
mer ventilation is readily accessible on 
track for servicing. The cabinets, flush on 
all sides, with front accessibility, are heavy 
gauge steel in baked gray enamel finish. 

CGA Gem Series. Columbia Burner Co., 
729 Ewing St., Toledo, O. 


Heater—Williams Furnace 


The latest development in the company’s 
gasfired heating equipment, this unit fea- 
tures the principle of counter-flow, forced 
warm air circulation. Warmed room air 
is salvaged, pulled in at the top of the unit 
by an 84%” dual inlet blower, forced down 
over the heating element and out through 
diffuser type grilles to the floor. 

The manufacturer claims this to be a 
new and more effective method of heating, 
uniquely applied to gas wall heater de- 
sign. Warm air circulation at lower room 
levels, it is said, heats more area and elim- 
inates heat layers. 

Measuring 14” in width, 7” in depth, the 
unit can be recessed between 2” x4” or 
larger studs on 16” centers. AGA approval 
for zero clearance on back and sides also 
allows the unit to be installed against a 
wall or as a free standing heater. 

It is automatic in operation and factory 
assembled with blower and limit controls, 
automatic valve and wall thermostat. The 
heat exchanger has a split top design to 
provide more heating surface and is ceramic 
coated inside and out. Available in sizes 
from 50,000 ot 63,000 Btu input. 

Forsaire. Williams Furnace Co., 
Flower St., Glendale, Calif. 


Built-In Units—Martha Washington 


This complete line of gas built-ins offers 
a choice of 4 models in 6 finishes, yellow, 
green, black or white enamel, or stainless 
steel or copper. All units are complete with 
adjustable racks, pan and rack stops, and 
feature: air pocket design to stop heat 
travel to adjacent cabinets, porcelain in- 
terior, fibre glass insulation, glass door, 
interior oven light, clock and temperature 
control. They are AGA approved. Burner 
inserts feature two inserts of two burners 
each with stainless steel main top and por- 
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celain interior and exterior burner box. 
Models available are: 

The king size model with extra large 24” 
x19”x14” and 24”x19”x8” separate broiler, 
fitting into cabinet opening 29” wide x 
37%” high x 22%” deep, in choice of 
non-automatic or fully automatic gas. And, 
the standard model with 16”x 19” x 14” 
oven and 16”x 19” x8” separate broiler, 
fitting into cabinet opening 2134” wide x 
37%” high x 22%” deep, in choice of non- 
automatic or fully automatic gas. 

Models Imperial and Deluxe. 
Washington Distributing Co., 
N. J. 


Martha 
Bayonne, 


Incinerator Control—Robertshaw 


An automatic control device for home 
incinerators has been developed. It is an 
all-in-one safety pilot, gas cock and auto- 
matic timing mechanism. Safety pilot, 
which automatically shuts off gas supply 
if flame is extinguished, is equipped with 
3’ internal filter. 

After incinerator is installed and pilot 
lighted, users need only select length of 


time for burning period. This control will 
start and shut off incinerator burner auto- 
matically. 

The control is available in several mod- 
els, designed to meet specifications of dif- 
ferent manufacturers; all models are equip- 
ped with 4-hour timing mechanism. 

Incinitrol. Robertshaw-Fulton Controls 
Co., Greensburg, Pa. 


Incinerator—Queen Stove 


This gas fired home incinerator unit is 
approved by American Gas Association 
Laboratories and operates on natural, man- 
ufactured, mixed or LP gas. Its compact 
design and ease of installation are said to 
offer builders and contractors appeal in 
new home construction. 

It size accommodates normal refuse and 
garbage loads of multiple dwellings and 
small commercial buildings. A 35-lb. load 
with 70% moisture content is reduced to 
dry fine ash in 20-hrs; ash drops into re- 
movable drawer. The unit features exclu- 
sive toe pedal action which frees user’s 
hands for loading. 

The unit is 36” high, 18” wide, and cas- 
ing depth is 24”. Finished in blonde, heat 
resistant, baked-on enamel. Requires only 
gas line and flue connections. 

Superflame Model. Queen Stove Works, 
Inc., Albert Lea, Minn. 


Range Top—Chambers 

A new gas range top containing excl) 
sive easy-to-clean features and designid 
for installation in standard base cabine s 
this 24” wide 4-burner unit has a hinged 
cooking top that swings up for easy acce:s 
to burners. In addition, half-pint capacit 
drip pans beneath the burners, as well as 
the burners themselves, and the annodize:! 
aluminum sub-pan that forms the unit's 
base are all easily removed. 

The new unit fits on same size and typ: 
of standard base cabinet as that used for 
the company’s in-a-wall oven. The burner 
unit is available with front and side panels 
in a choice of stainless steel or copper fin 
ish. The unit has 4 full size, daisy-type 
burners, operated on click-simmer valves 
for complete heat control. All burners light 
automatically with new low-flame pilot that 
keeps cooking top cool. 

Model 24-4GC. Chambers, Inc., 
N. Meridian St., Indianapolis, Ind. 
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Air Conditioners—Thermo-Products 


A quieter, more efficient gas fired winte: 
air conditioner in 2 models, a counterflow 
and a highboy, has been announced by the 
company. 

Both units offer compactness of size. The 
counterflow unit is arranged for filters on 
either side, or the top, the highboy for fil- 
ters on either side, or the bottom. The filters 
may be replaced through the blower access 
door. The company’s universal ribbon burn- 
er reportedly assures quiet operation and 
features 100% safety pilot shut-off on all 
gases. It is AGA approved. 

Available with rounded corners, 2-tone 
baked enamel casing, smooth silver ham- 
mered finish with maroon top and trim. 

Models GC 3-80 and GH 3-80. Thermo- 
Products, Inc., North Judson, Ind. 


Servel Refrigerators 


This is a series of 4-color single-sheets 
for the new Servel line for 1955 (see also, 
“New Gas Appliances” in this issue). A 
separate sheet for each of the 6 models, has 
the refrigerator displayed on one side and 
the complete details of features and dimen 
sions on the reverse. 

1955 Gas Regrigerators. 
Evansville 20, Ind. 


Servel, Inc., 





Thermocouple and Pyrometer 
Supplies 

A new edition of the company’s bulletin 
on thermocouples and pyrometer acces- 
sories, this buyer’s guide and user’s manual 
contains extensive engineering data on the 
selection and installation of the proper 
types of thermocouples, wells, head assem- 
blies, and other pyrometer accessories, as 
well as recommended thermocouples for 
specific installations in the chemical, metal- 
working, iron and steel, ceramic, petro- 
leum, food, glass and many other indus- 
tries. There are 165 photos and line draw- 
ings, illustrating products, suggested instal- 
lation techniques, and accessories, as well 
as thermocouple calibration tables. 

Bulletin P/238. Pp. 56. The Bristol Co., 
Waterbury 20, Conn. 
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Furnaces, boilers, air conditioners — space, water and 
unit heaters! For every purpose, every purse — 
from one source. BRYANT, of course! 


(AUTHORIZED BRYANT HOME COMFORT DEALER) 


Only “Mr. B’—the Bryant Home Comfort Dealer—has all 8 of 
these selling assets to build his business BIG: 
A name customers know and want 
. The most complete line of automatic 
heating, air conditioning, water heating 
. Quality equipment for every market 
Exceptional distributor service 
Professional sales training 
Personalized selling tools for you 
. National advertising featuring you 
. Co-op “Mr. B” ads for local papers 
For bigger profits now, for a secure and prosperous future—see your 
Bryant Distributor. Ask him about Bryant’s big ““Mr. B” action 
program, and how it can make sales and money for you! 


® 
AUTOMATIC HEATING 
AIR CONDITIONING 
WATER HEATING 





















GAS TURBINE 
Continued from page 23 
roots and the supporting disc gives a low 
mean temperature consistent with long life. 
Only minor preparation at the site be- 
fore startup is required. In the rail-mounted 
installation, the brakes of the car are set, 
the wheels are blocked, the filter sheds are 
opened, the turbine exhaust duct is opened, 
and fuel and electrical connections are 
made. The plant is then ready for startup. 
Only one trained operator is required to 
operate the plant. At startup, the auxiliary 
diesel engine is used to bring the turbine 
up to sustaining speed. This unit also pro- 


The ranges of the valve positioners are 
such that the low capacity valve is com- 
pletely opened before the high capacity 
valve opens. 

Acceleration of the axial compressor is 
regulated by means of a secondary over- 
riding control during startup. This second- 
ary control limits turbine acceleration by 
limiting the turbine temperature. The tem- 
perature transmitter signals the tempera- 
ture recording controller, which transmits 
a control signal to the valve positioners, 
overriding the primary speed control at 
the low pressure selectors. 

The temperature set-point on the tem- 





RATED SPECIFIC FUEL CONSUMPTION, % 





EFFECT OF POWER OUTPUT 


ON FUEL CONSUMPTION 


a 9 100 no 


POWER OUTPUT, % 


Effect of power output on fuel consumption is shown in this curve. Thermal 
efficiency also is increased at temperatures below the ambient rating. This 
change is approximately 0.9 of a point of thermal efficiency percentage, for 


each increment of 10F. 





vides all power for electric auxiliaries. 
When all requirements for starting are 
met, a ready-to-start lamp indicates that 
the operator can press the start button. This 
initiates a series of automatic operations— 
ignition on, ignitor air on, and ignitor fuel 
on. The pilot flame, sensed by the combus- 
tion control pilot scanner, opens the main 
fuel valve. When sustaining speed is 
reached on the turbine, the starting engine 
automatically disengages. After turbine 
warm-up, the main generator speed is 
adjusted to synchronize with the auxiliary 
generator which is then shut down. The 
main circuit breaker is closed and the 
turbine control switched to automatic. 

Normal shutdown is accomplished by 
reducing the turbine power setting, grad- 
ually, to idling and opening the main cir- 
cuit breaker. The auxiliary diesel is re- 
started and the electrical load of the aux- 
iliaries is taken over by the diesel-driven 
auxiliary generator. The main unit can then 
be stopped by push-button. 


How control system works 


The pneumatic governor control system 
regulates the alternator speed or frequency, 
by regulation of fuel flow rate. The primary 
control is the speed governing system. The 
speed transmitter signals the speed record- 
ing controller which, in turn, transmits a 
control signal to the valve positioners 
through the pilot valve, the low pressure 
selectors and the automatic-to-manual unit. 
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perature recording controller is reset auto- 
matically in a cascade manner by the pres- 
sure controller, as it receives a pressure 
signal from the pressure transmitter and 
raises the temperature set-point sufficiently 
to prevent over-rapid acceleration. The 
turbine temperature, while operating under 
overload condition, is limited by a tempera- 
ture limiting control. The temperature 
limiter may be set at any desired maxi- 
mum temperature which will override the 
signal sent to the temperature recording 
controller by the pressure controller. The 
pilot valve automatically substitutes a man- 
ually preset signal, corresponding to an 
idling speed, for the signal from the auto- 
matic control systems to the valve posi- 
tioners, in the event of speed transmitter 
failure. The annunciator also gives warn- 
ing of such an event. 

Control of the turbine may be switched 
from automatic to manual control. 

The significant weight and size charac- 
teristics of the gas turbine for this service 
are readily appreciated in this comparison: 

TYPE OF PLANT 
Turbo Steam Diesel 


Rating, kw 7,500 10,000 1,000 
Train length, feet 130 386 60 
Track weight, 

tons 225 680 70 
Specific weight 

Ibs/kw (dry) 60 75 140 
Water makeup, 

gpm 0 4 0 
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-CLASSIFIED- 


TEST ENGINEER 


Large Eastern gas utility desires serv- 
ices of an engineer experienced in 
appliance testing. 

Knowledge of mixed gas and famil- 
iarity with A.G.A. requirements pre- 
ferred. 

Reply giving age, education and ex- 
perience to Box 16, c/o American Gas 
Journal, P. O. Box 1589, Dallas, 
Texas. 











OPPORTUNITY IN ENGLAND 
Well-known and live English Gas Ap- 





pliance concern, making Britain’s lead- 
ing gas range, is building modern 
plant on American lines and desires 
to appoint first-class Planning and 
Production Engineer to advise and di- 
rect this development. 

Three-year project with permanent 
position prospects if satisfactory and 
desired. Fare paid for wife, accommo- 
dation in England provided. Only men 
of proven ability need apply. 

Full particulars stating salary re- 
quired, in confidence—interview New 
York— to Chairman and Managing 
Director, Cannon (G.A.) Ltd., Deep- 
fields, Nr. Bilston, Staffs., England. 
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Build Summer Load! 


Push Servel “add-on” gas-fired cooling units! 





Right now! Right in your own back yard 
there’s a happy solution to summer’s low- 
load problems. 

That’s right! Your present space-heating 
customers are made-to-order prospects for 
Servel ‘‘add-on’”’ cooling units. 

Your customers benefit with Servel! They live 
and work in cool, cool comfort during summer 
dog days. 

You benefit with Servel, too! With these units 
on your lines, sendout tends to equalize 
throughout the year. And your profits go up, 
without increasing your winter peak, or capital 
investment. 

Cash in on the giant demand for cool, com- 
fortable summer living. Push the sale of Servel 
“add-on” cooling units in your area. For sure- 
fire promotion plans, write Servel, Inc., Air- 
Conditioning Division, Dept. AG-75, Evans- 
ville 20, Indiana. 





Servel Water Chillers 
cool plants, institutions, 
offices and stores; boost 
summer gas sales! 


Industrial and com- 
mercial installations 
give you huge increases 
in summer gas_ use. 
Help provide steady 
load at profitable rates. 




















Servel All-Year® air con- 
ditioners are year-round 
customers! 


Yes, owners of 2-, 3-, or 
5-ton models are steady 
year-round customers. 
Like Servel ‘‘add-on’”’ own- 
ers, they help build your 
summer load. 











the name to watch for great advances in 
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THE SPRAGUE METER COMPANY 
BRIDGEPORT, CONNECTICUT 


DAVENPORT, |OWA 
HOUSTON, TEXAS 

LOS ANGELES, CALIF 
SAN FRANCISCO, CALIF 





